


Brand history
PEPTEIN is the 15" brand in functional drink market that offer brain benefit since 2007

2007-2016 2017 to now
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Bombarded with Relaunch brand with new
communication positioning & packaging design
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PEPTEIN current situation

PEPTEIN is No.1
in brain Platform

Brain platform is declining because there is no
excitement (no NPD) in this market

Brain category movement (Nov’18)
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(Source : Nielsen Retail Index Nov’18)

PEPTEIN brand still has
a strong attribute in nourishing
brain & body (and nourishing eyes)

Peptein brand is well-established as brain
nourishment product since 2007 (with heavy
communication with student) until now

BELOW AVG. OF DI

Local (Thai) brand 20
Unigue 0.8
Offer something different frem other brand 02
Innovative 0.0
Food replacement in & hury 14 [|
Relieve thirst / hot weather -2.4
Famous, well-known -1.23
Give you fight back power -2.6

Relieves hangover 20 []
—Beverage that gives you energy to have fun —t

every moments

Energy Drink with healthy ingredients 4.8
Bewerage for health nounshment 53
Empaower your brain to work effectively 53

Empower your brain and body to work
¥ ggte Ry 5.1

Mot harmful to health 6.0
Mourish brainfmemory 77
Replaces vitaming/minerals/fluids in body -286

Nourishing eyes 57

Stimutater-sexuat-hormones im
Brand that enhance sexual competency 0.8
Brand that is eriginally from Japan 1.2

(Source : Nielsen Brand Tracking Q3 Report)

PEPTEIN can recruit more users
in age 30+ YO

The real users of peptein is not student but it's
30+ YO users!

Q3 2017 VS Q3 2018
.
All Age
33
Age 15-19 yrs _ =9
16

1.1
Age 20-29 yrs .
1.9
Age 30-39 yrs -
26
Age 40-49 yrs

(Source : KWP Q3 Report 2018)



MINOR TARGET: UNIVERSITY STUDENT
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OFFERING AND EXPAND TARGET GROUP
TO

Added
Vitamins

Who look for a drink that help nourish
their brain and eyes and to function
at optimal level
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INTRODUCING NEW CAMPAIGN

From target insight..... To Campaign tagline.....

They work very hard due to long

time of concentration and focus in

front of multiple-screens where they

spend more than 8 hours a day.

Their eyes are continuously strained . .

by blue light and their brain gets BLUR situation
tired from lots of time spent |
concentrating. After some time their @ |
eyes and brain get tired easily so

they can’t perform the way they
want.
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New Channel Opportunities

W -

Studying

Space

Working

Restaurants
Space

Transportation/

|:|ea m arket Construction
Platform

Online






HOW CAN WE

UNIVERSITY STUDENTS




FROM

WE NEED

UNIVERSITY STUDENTS










